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Each Section is compulsory. The marks distribution is same as shown in the question paper. The blind

students will be given 60 minutes extra time.

University has all rights to change the distribution of marks.
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Section A (Objective Type Questions) 6x1=6
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All questions are compulsory.
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For business marketing is :

(a)  Compulsory - (b)  Necessary

(¢) Unnecessary l (d)  Luxury
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Marketing concept is :

(a)  Production-oriented (b)  Sales-oriented

(¢)  Customer-oriented (d)  All of these
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The main types of a product are :
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The following factor affects the price determination :

(a)  Cost of product (b) Demand of product

(¢)  Competitor’s price (d)  All of these
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Elements of promotion mix is :

(a) Advertising (b) ' Direct marketing

(c)  Sales promotion (d) . All of these
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The types of consumer buyer are :
- (a) 2 (b)y 3
@ 4 @ 5

@ue ‘§' (g I 9)
Section B (Short Answer Type Questions) 5x8=40
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All questions aré compulsory.
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ctives of marketing.
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cycle.
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Explain the factors affecting Product Pricing Policy.
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Describe the main ethical issues of pricing.
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Explain the role of sales promotion in maketing in brief.
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What are the channels of distributions ?
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Explain the various theories of Buyer’s Behaviour.
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Elaborate the main things included in the concept of Green Marketing,
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Section C (Long Answer Type Questions) 2x12=24
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Give introduction to market and marketing and state the nature and essentials of marketing.
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Explain in detail the differeqt types of products.
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What do you understand by Product Pricing ? Explain its objectives.

aﬂ%ﬁmﬁ%ﬂ@%ﬁ??mmﬁmﬁm'

What do you understand by Personal Selling ? Explain its importance in detail.
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Explain in detail the recent trends in competitive market of marketing.
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