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Each Section is compulsory. Follow the instructions given in each Section. The marks distribution is
same as shown in the question paper. The blind students will be given 60 minutes extra time.
« University has all rights to change the distribution of marks.
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Section A (Very Short Answer Type Questions) 5x4=20
A . Wl v SfEd ¥ | Qs T F S e st 50 v A e o
All questions are compulsory. Answer limit for each question will be maximum 50 words.
1. foa @ =1 awm 2 ?
What is meant by Advertising ?
2. famod wegw | M9 ¥ EEd € 2
What do you mean by Advertising Media ?
3. fagm w5 ¥R ?
What is Sales Budget ?
4. aitga fam fed FEd € 2
What is Classified Advertising ?
5. g G SR H IR |
Define the concept of ‘Advertising Message’.
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Section B (Short AnsWer Type Questions) 5x6=30
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Attempt any Five questions. Answer limit for each question will be maximum 200 words
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in Indian scenario.
isement in In
Write o note on development journey of advertis
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Describe importance of advertisement N modern 28
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et while selecting an advertising media ?
What factors should be considered by an advertise
4. ﬁama}ﬁﬁfa:qmaﬁmﬁ@ﬁ-rml
Write a note on ethics of advertising.
> T wRh @ e W v i
Explain functions of advertising agency. ‘
6. T @ ‘afm A w6 Iyse’ W @ fafay |
Write a note on “Target Audience and Consumer’ of Advertising.
T T R e @ aw R E 2
What are the elements of pfeparing an advertising message ?
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- Section C (Long Answer Type Questions) ; Sx10=50
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Attempt any Five questions. Answer limit for each question will be maximum 500 words.
1.
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“Money spent on advertising is an investment not a waste ”

2. o & fafi= ¥l it FFRIRT |

Critically examine this statement.

Describe the various types of Advertisement. ‘
s o dagd § B TR A W e i |

Explain the role of advertising agency in sales promotion,

o = R IId 22h vl R T S |
4. ibe the factors affecting advertising expenditure.
Descrl ‘ . ity
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N tory bodies of advertising in India,
Mention the regulatory ‘
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6. o awe fmin =it fafem srewenstl =t qwamy |
Explain the stages of making Advertising Budget.

7. frafafes & @ fedt @ W wiww feaforl fafag
(1) Hfsa ufa
(4) wER9 9fd
(@) wemm fraeE o _
Write short notes on any two of the following :
(a)  Print Copy
(b) . Broad Cast Copy
(c) Media Planning.
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