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: Section A (Objective Type Questions) ' 6x1=6
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All questions are compulsory.
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Retailing -provides_ three utilities homely : :

(a)  Time, Place and Price (b) ATime, Popularity and Pessession

-(¢) - Time, Money and Price (d)  Time, Place and Possession
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Retailing offers direct interaction with : -
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(a)  End Consumer : (B) Wholesalers
(c) * Marketers 4 (d) Media .
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FMCG means :
(a)  Fast Moving Consumer Goods
(b)  Fast Moving Cutomer Goods
(c) Final Merchandise Consumer Goods

(d)  Fast Melting Consumer Goods
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CAGR stands for : '

(a) Compound Annual Growth Rate (b) Combahy Annual Growth Rate

(c)  Calculated Annual Growth Rate (d)  Computed Annual Growth Rate
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Private Label brands are also known as..:
(a)  Third Party Brands (b)  Store’s Own Brands
(c)  Manufacturer’s Brands (d) .
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Wholesalers is a link between :

Imported Brands

(@) Retailer and final cusomer
(b)  Manufacturer and retailers
(é) Manufacturer and public

(d)  Manufacturer and suppliers
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Sectiqn B (Short Answer Type Questions)
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All questions are compulsory.
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Differentiate between organized and unorganized retailing
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Explain the Indian organized retail market.
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. Explain the characteristics of direct selling format. Why is direct selling retailing becoming popular
in India ?
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How aretailer can do trade-offs between product variety, product assortment and product availabulity ?
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How can a retailer improve his inventory turnover ratio ?
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What are the advantages of using technology in retailer ?
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How is internet retailing different from traditional retailing ?
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Expalin the process of website development.
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What is Indian Goyernment Policy towards refailing in lndna pos
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Device a consumer loyalty program for a local ‘Kirana’ store."
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Attempt any Two questions.

1. ST e W e fafd gR SeeEn W W § o

+ How can you describe a procedure under which consumer needs are recognized etTectively ?
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‘How can a retailer adapt the categofy management process for his new business ?
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What do you mean by store locatlon 2 How can store location problems be solved in an eﬁ'ectnve way
? Explain with examples
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Explain the term Signage. Discuss its importance in a store and what should be done to create an
effective signage ?-

5. meémwmﬁ 7uﬁ$wﬁémw%®wﬁwwm
i)

What do you mean by Electronic Payment System ? Explain their types and threat in electronic payment
system. |
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