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Each Section is compulsory. The marks distribution is same as shown inthe questién paper. The blind
students will be given 60 minutes extratime.
University has all rights to change the distribution of marks.
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Section A (Objective Type Questions) 6x1=6
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All questions are compulsory.
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What is the p,rimary- goal of analyzing consumer behaviour ?

" (a) ° To increase the compay’s profits (b)  To create customer satisfa-ction
(c) - To predict economic trends ‘ (d)  To monitor competitors
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Which of the following is the first stage of the consumer decision-making process ?

(a) Information search (b) Purchase decision

(c)  Problem recognition (d)  Post purchase behaviour

3. TRl @ WEER B AR, Frefefan § W ey @ s’ @ 2
(31) e el o
(q) |EE IR AR
(W) wafsma fawE o eTH-wghe
(%) we=@ 3R A

Acco}ding to Maslow’s hierarchy, which of the folldwing is a ‘Self-actualization needs’ ?

(a) Food and water

(b) Respectand rgcognitfon :

© | Personal growth and self-fulﬁllmént
.(d)v " Safety and security
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Which of the following factors most influences the development of consumer attitudes 7 -

".(a) Culture values and norms : (b) Pric‘;e of the product

(c) Product design alone " = (@) Adveftising dompaigns
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Which of the following is a key characteristics of industrial buying behaviour ?

(@ Impulse buying - (b)  Derived demand

(c) High emotional involvement | (d)  Personal preferences
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Which type of perception refers to how consumers judge the value of a product Compared tg jtg

cost 9

(@)  Emotional perception (b)  Perceived value
(¢)  Risk perception : ) Brapd recall
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Section B (Shorlt Answer Type Questions) Siaeg

All questions are compulsory.
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What are the fwo types of information sources in the consumer _informatibn search process 9
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What is Consumer Behaviour ? Also write the applications of consumer behaviour.
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What is.the buyer deé:isién prdcess 2,
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Explain any one model of consﬁmer decision-making.
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Explain any one theory of motivation.
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What is the difference between a need and a want in consumer behaviour ? Give an example to support
your answer. '
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How do personal values and attitudes impact consumer choices ?
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What do you mean by diffusion of innovation ? Define diffusion process.
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What is the significance of supplier relationships in industrial buying behaviour ?
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What is the role of consumer relationship management in consumer behaviour ?
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Section C (Long Answer Type Questions) 2x12=24
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" Attempt any Two questions.
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Write down the concept and scope of consumer behaviour. Also mention its applications.
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Elaborate any fwo models of consumer decision-making.
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What is Motivation ? Discuss the types of motivation and give examples to justify your answer.

4. ﬂqﬁw%?mmﬁmaﬂtqﬁaﬁamméwaﬁ%ﬂwﬁam% ?
What is Attitude ? How the consumer attitude and change impact consumer behaviour ?
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What is Industrial Buying Behaviour ? What are the factors maj dﬂy influéncing the industrial buying
behaviour ? : : . ‘
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