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Each Section is compulsory. The marks distribution is same as shown in the question paper. The blind
students will be given 60 minutes extra time.

University has all rights to change the distribution of marks.
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Section A (Objective Type Questions) . 6x1=6
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All questions are compulsory.
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Which of the following is a key financial decision ?
(a) Hiring new employees
(b) Developing a new product
(c) Investing in a new ‘plant
(d) Designing a new marketing campaigh
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The process of evaluating investment opportunities and allocating resources is known as :
(a) Capital budgeting (b)  Financial forecasting

(c)  Risk management (d)  Cost accounting
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The process of attracting, selecting and retaining employees is known as :
(@)  Recruitment and sclection
(b)  Performance management
(¢)  Training and development

(d) Compensation and benefits
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The process of planning, organizing,
(@)  Operations management (b)  Supply chain management
(¢)  Quality control : (d) k
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The 4Ps of marketing are :

Inventory management

(@)  Product, Price, Place, Promotion
(b)  People, Process, Physical Evidence, Productivity
(c)  Planning, Organizing, Leading, Controlling

(d) Problem, Purpose, Plan, Performance

(1) i forare (@) e foraren
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Which of the following is a digital marketing channel ?

(@)  Television advertising (b)  Radio advertising
(©)  Social media marketing (d)  Print advertising
(3)E-NP-155

directing and controlling the production process is known as
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Section B (Short Answer Type Questions) 5x8=40

All questions are compulsory.
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What is the time value of money and why is it important for financial decision-making ?
| VAT (Or)
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Explain the concept of capital budgeting and its role in long-term investment decisions.

& 9Fa HHul wfauron wrfa @ g wes € 2
What are the key components of a successful employee retention strategy ?

AAAT (Or)
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How can performance appraisal systems be used to motivate and develop employees ?

TR--2RH (JlT)@Wmﬁmwmmﬁﬁqﬁkqum |
Describe the concept of Just-In-Time (JIT) inventory management and its benefits.

AAAT (Or)
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What is Total Quality Management (TQM) and how can it be implemented in a manufacturing
organization ?

IAR SE-T% &1 TAURIN THAEA R faqum wrifddl & foaw 398 e sad |
Explain the concept of product life-cycle and its implications for marketing strategies.
- YAt (Or)
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What is the difference between a product-oriented and a market-oriented marketing strategy ?
ﬁmaﬁqﬂ@m(samw%aﬁtug@awﬁm%ﬁmmgy
What is search engine optimization (SEO) and how can it improve a website's visibility ?

At (Or)
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Discuss the role of social media marketing in building brand awareness and customer engagement.

P.T.O.
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Section C (Long Answer Type Questions) ; 2x12=24
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Attempt any Tivo questions.
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1.
Hafed o TR T ?
How can organizations effectively balance short-term profitability with loﬁg—term sustainability in a
volatile economic environment ? .

2. ﬁﬁWMﬁM%wﬁ,Wﬁmmm%%mWwﬁm
% fau @ iR e & ® ?
In an era of rapid technological change, how can organizations ensure that their workforce remains
agile and adaptable to emerging trends ? '

3. mwﬁr@umaﬁmm@aﬁtﬁﬁmmmwmggwwam%ﬂ
W R Fhd § ?
How can organizations achieve optimal production efficiency whil‘e minimizing environmental impact
and adhering to ethical standards ?

4wl WERT @ 7 ¥, Wred At iR gl T afam T & fA STt
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In the age of data-driven marketing, how can organizations effectively leverage consumer insights to
create personalized and impactful marketmg campaigns ?
m@mmmma@mmﬁmmwmmm
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How can businesses measure the return on investment (ROI) of their digital marketing efforts ina
complex and ever evolving dlglta_l landscape ?
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