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Section A (Objective Type Questions) - : - 6%1=6
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All questions are compulsory.
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Marketing Research helps in : , . ‘

(a) Identification of problem" (b) Solution of problem

(c) - Both (a) and (b) _ (d)  Beautification of problem
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" The first step in the marketing research is to :

(a)
(b)
()

@

Define the problem and research objectives
Develop the research plan

Preparation of plan

Collect the information
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Rating Scales can be ;
(a) Graphic stating scales (b)  Numerical scales
(©)  Both (a) and (b) (d)  None of these
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The type of research conducted by marketers to gain an insight about a problem :
(@)  Exploratory study (b)  Experimental study .
()  Descriptive study (d)  Conclusive study
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Primary data can be collected by :
(a)  Sampling method (b)  Observation
(¢)  Conducting experiment (d)  All of these
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Basic design of exploratory study is : :
(a)  Flexible (b)  Rigid
(¢) Ongoing , (d  None of these
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All questions are compulsory.

1. 9@ o faooe srgeum +@ § oM o fafws sned @ o wife |
Explain various problems in conducting marketing research in India.
AT (Or)
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Explain various steps involved in performing competitive analysis.

2. fagum orqEym & fafv= sawal @t @@eRy |
Explain various components of marketing research.
' & (Or)
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Explain scope of Rural Marketing Research.
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Explain in detail experimental research design.
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Write a detailed note on Statement of Research.

faf= vor = wder fufiet IR |
Explain various types of survey methods,

AT (0r)
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What are the various advantages and disadvantages of
SR SR TR Y W fea ey |
Write a short note on Parametric and Non-parametric test.
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What is the meaning of Tabulation of Data ?
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Section C (Long Answer Type Questions)
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l.

Attempt any Two questions.
farrm sgeam vt W frar ¥ wwEmy
Explain in detail market research methodology.
fafq= yoR & fauvm sHyR wem |

' Explain various types of Marketing Research.
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What do you understand by problem formulation in Research ?

@ kT O F fR vgE A 08 TR |

Explain various methods used for data collection. -
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Explain various components of Research Report.
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