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Section A (Objective Type Questions) 6x1=6
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Define the following 1z .
(a) Marketing Mix (b) Services
(c) . Publicity (d)  Product Mix.
(e) Macro Environment ) Internet Marketing.
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Section B (Short Answer Type Qdestions) 5x8=40 :
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All questions are compulsory.
1. fagum = wftfea i |Wﬁﬁﬁwﬁaﬁﬁa}qﬁmﬁ |
Define Marketing. Briefly explain the features of Marketing.
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Discuss various Marketing Management Philosophies.
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What is Product Positioning ? Explain various positioning strateglcs-
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What is Promotion Mix ? What factors to be considered while deciding upon pr
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How is pricing decision taken ? What are t
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ban area marketing ?
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What is Rural Marketing ? How it is different from ur
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service sector is the growth of Indian GDP.
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Describe in detail how distribution channel management
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hannels of distribution.

Discuss the contribution of

Discuss hospitality services including trav
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Section C (Long Answer Type Questions) 2x12=24
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Attempt any Two questions.
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Explain the various ‘stages of Product Life-Cycle with an example.
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Outline and explain the major variables that are used in segmentation. Why is segmentatlon 1mp rtant
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in marketing ?
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Explain the functions that are performed by channel intermediaries.
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How marketing of services done with special reference to :
(@)  Professional Services

(b) Financial Services.
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Differentiate between the following :_ .
(a) Marketing vs. Selling

(b) Advertising vs. Sales Promotion.
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