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Part A Introduction

| Program: Degree  [Class:B.COM__ [Year: Il [Session: 202324 |
Subject: e . .« Commerce *- = o e 0

1 | Course Code | C3-COMBID: = s e e e
" % | Course Tifle | MARKETING MANAGEMENT

3. | Conrse Type | DSE(Discipline Spcciﬁc'__Ijl‘ccli\-'e) e o

4 | Pre-requisite (if any) | Open for all S

5 | Course Learning On successful completion of this course, the students will be able :

outcomes (CLQO)

1. To understand the role of marketing within society and within an
economic system.

2. To learn the vital role of marketing within a firm and the necessary
relationships between marketing and the other functional areas of
business.

3. To consider the various decision areas within marketing and the tools and
methods used by marketing managers for making decisions.

4. To learn key marketing principles and terminology. Because this is a survey
course, there is an emphasis on basic terminology and concepts.

5. To appreciate how a marketing perspective is important in your own

personal and professional development.

6 | Credit Value 6
7 | Total Marks Max. Marks: 30 + 70 | Min. Passing Marks: 35
Part B- Content of the Course
Total No. of Lectures-: 90
L-T-P:
Unit | Topics 0. of
ectures

1 Introduction: Market and marketing- definition; Nature, scope and importance | 18

of marketing, Evolution of marketing concepts, A Vedic Perspective of
Marketing ,Marketing Environment, Recent Trends in Marketing in India.
Holistic Marketing Orientation & Customer Value.

2 Product Management— Types of Consumer and Industrial Products, Product | 18
Related Decisions, Product Line, Product-mix, Product Life Cycle and New
Product Development, Branding labelling and Packaging Decisions. New Product
Strategies, Concept of Marketing-mix ,Market segmentation — concept,
Importance and bases, Consumer Behaviour — An Overview: Consumer buying
process; Factors influencing consumer buying decisions.

3 Pricing - Price ,Importance of Price,Objectives of pricing, Factors affecting | 18
pricing decisions, Approaches of pricing, various pricing methods; Pricing
policies and strategies, price-sensitivity; Ethical issues concerning products and
pricing decisions.

4 Sales Promotion - Nature and importance of Promotion, Promotion Tools: | 18
advertising, personal selling, public relation, Promotion mix, Factors affecting
promotion mix decisions, The Marketing Communication, Integrated marketing

communications ProcessAdvertising - Definition, Features, Importance,
Functions of advertising, Channels of Distribution
5 Trends in Marketing - Consumer protection and consumerism. Recent | 18

Concepts: Green Marketing, Viral marketing, Customer Relationship
Management (CRM), digital marketing global markets Cause relating marketing;
Social marketing; Other emerging trends.

Keywords/Tags: Market ,Marketing, Product, Pricing, Sales Promotion, Trends in Marketing




Part C-Learning Resources

Text Books, Reference Books, Other resources

S.N | Author ' Book title | Publisher ]
iKotlcr. Philip; Keller, Kevin : Marketing Management: A South | Pearson Education. Now
1 | Lane; Koshy, and Jha | Asian Perspective Delhi
Bose, B.S. Marketing Management Himalaya Publishing House
2 Pvt.Ltd.Nagpur
3 Saxena, Rajan Marketing Management Tata McGraw Hill New
Delhi.
4 Pillai R.S.N. & Bagavathi Marketing Management chand & Company Ltd New
elhi
5 Chhabra, T.N Principles of Marketing un India Publication
6 M.B. Shukla Entrepreneurship & Small Business | Kitab Mahal Publishers,
Management ew Delhi
7 amaswamy and Namakumari | Marketing Management Macmillan India
3 th-ds- JhokLro foi.ku izcU/k Himalaya Publishing House
Pvt.Ltd.Nagpur
9 Dr. J.K. Jain kaustubh = % g .P.Hindi Granth
Acd.Bhopal

Part D-Assessment and Evaluation

Suggested Continuous Evaluation Methods:
Maximum Marks : 100
Continuous Comprehensive Evaluation (CCE) : 30 Marks University Exam (UE): 70 Marks

Internal Assessment : Continuous

Class Test Assignment/Presentation

Time : 03.00 Hours

Comprehensive Evaluation (CCE) 30
External Assessment : Section(A) : Very Short Questions
University Exam Section Section (B) : Short Questions 70

Section (C) : Long Questions

0 |Dr.S.C. Jain ERNCERLFm Sahitya Bhawan
Publications Agra
1 Marketing Management Dr. Amit Kumar, Dr. B. Jagdish Rao Sahitya Bhawan

Publications Agra

Suggestive digital platforms, web links:
1. https://ipsedu.in/downloads/MBABooks/nrinciples-of—marketing-philip-kotler.pdf

2. http://www.ddeg]'ust.ac.in/studvmaterial/pgdapr/pgdapr— 105.pdf

3. httDs://hi.wikiDedia.orf.{/wiki/%EO%Adr%B5%EO%A4%BF%E0%A4%AA%

E0%A4%A3%E0%A4%A8

4, https://www.slideshare.net/ali.iibran/nﬁnciples-of—marketing1

6.https:

5. https://www.researchgate.net/ ublic_ati
www.eshiksha.mp.gov.in

on/311810037 Principles of Marketin
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S.n. Author Book title Pubhsher

1 &, dardd .. fardd Himalaya Publishing House .Nagpur
2 |[SIeEsH ,ﬁ?ﬁl{ fauum & Rigr M.P.Hindi Granth Acd.Bhopal
SE|
3 | elugd@tsH fqum & Rrgr Sahitya Bhawan Publications Agra
"4 | Bose, B.S. Marketing Management | Himalaya Publishing House

Pvt.Ltd.Nagpur

5 Saxena, Rajan Marketing Management | Tata McGraw Hill New Delhi.

6 | PillaiR.S.N. & Marketing Management | Schand & Company Ltd New Delhi
Bagavathi

7 | Chhabra, T.N Principles of Marketing | Sun India Publication

2. SIRINd TSiviecd WeWwlH /a9 el
7- https://ipsedu. m/downloads/MBABooks/prmmples -of-marketing-philip- kotler. pdf
2- http://www.ddegjust.ac.in/studymaterial/pgdapr/pgdapr-705-pdf
3+ https://hi.wikipedia.org/wiki
4- https://www.slideshare.net/ali.jibran/principles-of-marketing/7
5. https://www.researchgate.net/publication/311810037_Principles_ of _Marketing
6 https //www.eshiksha.mp.gov.in
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