Theory Paper

Part A Introduction
Program: Degree Class : BBA Year: I11 Session: 2023-24
Subject : Consumer Behavior
1 Course Code ; M3-BBAB2D
2 Course Title BBA (Group B) - Marketing
3 Course Type (Core Course/
Discipline Specific DSE - 1
Elective/Elective/Generic Sub Group Paper SA 2
Elective/Vocational/.....)
4 Pre-requisite (if any) The student must have studies this group in 2™
year (Diploma)
5 Course Learning outcomes | On successful completion of this course, the
(CLO) students will be able to:
e To create understanding about Consumers
Behavior

e To impart knowledge regarding process of
decision making motivation and cultural
influence

e To familiarize students influence with

e Opinion leadership and consumer
protection.

6 Credit Value 6 Credits

7 Total Marks Max. Marks: 30 + 70 Min. Passing Marks:35

Part B- Content of the Course

Total No. of Lectures-Tutorials-Practical (in hours per week): 3 Hours
L-T-P: 90

Unit Topics No. of

Lectures

(1 Hour
Each)

Introduction to Consumer Behavior, Concept, Scope and their
1 applications. Information search Process, Evaluative Criteria and 18
Decision Rules, Building Customer satisfaction.

Consumer Decision Making Process, Four views of Consumer

5 decision rules: Economic man, Passive man, Emotional man, 18
Cognitive man. Models of Consumer Decision making, Nicosia
Model.
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Consumer Motivation, needs and goals, Positive and Negative
Motivation, Dynamic nature of Motivation, Consumer Perception,
3 Conceptual Frame Work. Cultural Influence, Dynamism of 18
culture.

Consumer attitude and change. Influence of personality and self-
4 concept on buying behavior. Diffusion of innovations, Diffusion 18
Process, the Adoption Process

Reference group influence, profile of consumer’s opinion

5 leadership, Industrial buying behavior, CRM and Consumer 18
Protection.
Keywords/Tags:

Part C-Learning Resources

Text Books, Reference Books, Other resources

Suggested Readings:
Suggestive digital platforms/ web links

Suggested equivalent online courses:

Part D-Assessment and Evaluation

Suggested Continuous Evaluation Methods:
Maximum Marks : 100
Continuous Comprehensive Evaluation (CCE) : 30 Marks University Exam (UE):70 Marks

Internal Assessment : Class Test Assignment/Presentation

Continuous Comprehensive 30
Evaluation (CCE)

External Assessment : Section(A) : Very Short Questions

University Exam Section 70

Time: 0300 Hours Section (B) : Short Questions

Section (C) :Long Questions

Any remarks/ suggestions:
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