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Each section is compulsory. The marks distribution is same as shown in the question
paper. The blind students will be given 60 minutes extra time.
University has all rights to change the distribution of marks.
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All questions are compulsory.
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............. social media, mobile apps and other digital channels are all examples of digital
marketing used by companies :
(a) Search Engine (b) Websites (c) E-mail (d) All of the above.
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L1557 JAm—— , you improve your site’s structure and content and conduct promotional activities
to enhance your ranking on Search Engines :
(a) Search engine optimization (b) Social media marketing
(¢) Social media optimization (d) Search engine marketing.
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In On-page SEQ, Website Owners use various methods and measures within their own Websites to
improve their Website’s .............. on Search Engines :
(a) Pages (b) Ranking (¢) Portal (d) Data.
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When a user submits a search query to a search engine, the meta ............. of your page appears
below your below URL :
(a) Heading (b) Particular (c) Tag (d) Key-word.
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All questions are com pulsory.
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How Digital Marketing different from [Traditional Marketing ?
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Explain the meaning of Blog and their importance.
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What do you mean by Performance Evaluation ?
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How is Twitter used for Marketing ?
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Describe utility of Google Adwords.
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How many types of visibility are there in Digital Marketing ?
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What is the retention stage of Marketing ?
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What is a Website and what are its functions ?
FUE H 1 STHIWOT 77 Section C : Long Answer Question 2x15=30
e T O it ¥ e AR

Answer any two questions.
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Explain the process of SWOT Analysis for Digital Marketing in brief.

Describe On-page Off-page Optimization Techniques.
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Explain various Social Media Analytics Tools with their merits and demerits.
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Describe main elements of report generation in Digital Marketing.

6000 30/40/30/40



